e

Investor
presentation

February 2017

/’Ez"‘*‘ )
7 :))\\'_ 3



Ccontents

A About Sanoma
AFY & Q4 2016 Result
A Three Strategic Business  Units

A Appendix

FFFFFFFFFFF



Sanoma

TV &Radio
Net sales EUR 350 million

Magazines
Net sales EUR 460 million

Online & Mobile
Net sales EUR 200 million

Newspapers
Net sales EUR 230 million

Other
Net sales EUR 110 million

NOTE: Figures rounded to closest EUR 10 million.
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Media
Finland

2016

Net sales
EUR 580 million

Non-print 42% (240
million) of sales

Operational EBIT
margin
Around 9%

Media
BeNe

2016

NEEEES
EUR 780 million

Non-print 54% (420
million) of sales

Operational EBIT
margin
Around 11%

Learning

2016

Net sales
EUR 280 million

Digital/hybrid/services
54% (150 million)
of sales

Operational EBIT
margin
Around 20%
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Tailoring to From content orientation to
customers customer and data
requires orientation: big cultural shift
superior data from our journalistic

and analysis heritage

e _ V\(’jese_fve Akhf -1 mkbobg:
Print is still the medium of advertisers ] hfbgzZg\ ~ | bg eh

choice for many customers, with data

lets not make them feel driven

undesired Marketing &
Sales Solutions

markets to active
cooperation between
regional players




Full year operational EBIT, MEUR

2016: Back on track

80
faster than expected .
o7
Sanoma Group
EUR million 2016 2015
Net sales 1,639.1 1,716.7 _
OrganiC grOWth O 1% . 34% Media Finland Media BeNe Learning
Operational EBIT 167.9 83.7 Composition of net sales 2016
Operational EBIT -% 10.2% 4.9%
B Advertising sales
m Single copy sales
Subscription sales
B Learning solution sales
Other*

* Other sales mainly include press distribution and marketing services,
custom publishing, event marketing, books and printing services.



Increasing dividend
New dividend policy

A For 2016, Board proposes dividend of
EUR 0.20 (0.10) per share.

A The dividend policy from 2017 onwards:

Sanoma aims to pay an increasing
dividend , equal to 40360% of annual
cash flow from operations less capital
expenditure.
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Renewed long -term
financial targets

_ New target Old target

Net debt / EBITDA <25 <35
Equity ratio 35%-45% 35%-45%

When proposing a dividend to the AGM, the Board of Directors will look at the general macro -economic
environment, NZ g h f @irrent and target capital structure, N Z g h f fturé business plans and
bgo”rl mf~gm g~~11 ZI pree ZI [ hma i k*obhnl r~zk, |

capital structure.
sanoma







